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“The ESC Rennes School of Business,
located in the heart of Brittany with
a determinedly international
orientation, aims to transmit its
commitment to entrepreneurship
and to sustainable development
to current and future business
leaders.

Its teaching and research,
firmly based on the notions
of discovery, understanding,
diversity and responsibility,
are designed to prepare
managers and entrepreneurs
for globalization.”




A global School of management

Internationalisation and globalisation
are key characteristics of today’s
environment.

The world has become a “global village”
where economies are closely
interrelated, political, social and
cultural dimensions tightly interwoven
or openly confrontational. This brings
considerable opportunities but also
greater complexity. One “must prepare
for the future by seeing what others
cannot (...and) have others follow your
direction when there is no map”.(")

Management Schools have to face these
new challenges, responding to companies’
needs, by educating and training students
and managers to be the “Responsible
Business Entrepreneurs” for tomorrow’s
world.

For ESC Rennes School of Business, it
has led to the development of 2 main
priorities:

Internationalisation and Innovation.

Programmes taught in English by an
international full-time faculty, students
coming from all over the world through
exchange agreements or as non-exchange
students, international research

(1) Joel Arthur Baker

cooperation, programme development
with international partners and
international faculty exchange:

all of these are key features of our school
of management. As a consequence,
managing diversity and “Being
International” are embedded in our
organisational culture and are directly
experienced by everyone on campus.

Building new knowledge useful to
companies through research, offering high
value executive programmes, developing
innovative teaching approaches, giving
students opportunities to get hands-

on experience, using technology and
multimedia resources make ESC Rennes

a Business School of its own time and
unique in France.

Olivier Aptel
Dean
General Director



A global school of management
Lh a global world

A FRENCH «GRANDE ECOLE»

The School holds a unique position
among the 250 French Business schools
in France.

ESC Rennes School of Business is part of
the “Grande Ecole” network in France.
These 36 elite schools of management
guarantee a highly selective national
admission process and world class
education. The Grandes Ecoles are ranked
as top management schools and their
alumni are highly valued by companies.
ESC Rennes School of Business is also
known as the 3rd most international
school of management in France
(“Challenge”, December 2009).

A TRULY INTERNATIONAL SCHOOL

AN INTERNATIONAL STRATEGY

ESC Rennes School of Business has
developed a specific and innovative
international focus. Its ambition is
to educate students and managers
in becoming global business leaders,
on campuses in France and abroad.

AN INTERNATIONAL FACULTY

The 72 full-time faculty members of

ESC Rennes School of Business combine
academic qualification and professional
experience. 76% of the faculty hold

a doctorate degree from prestigious
universities such as Yale University,
University of Melbourne or HEC Montreal.
80% of the full-time faculty are from

25 different countries. Thus, students and
managers benefit from the faculty’s cultural
diversity and experience. The school
programmes are also enriched by the
experience of many adjunct professors who
are industry leaders or experts from partner
universities. Effective and innovative
teaching methods include a problem
solving approach and hands-on experience.
This also encourages cross-fertilisation of
ideas, international teamwork, creative and
independent thinking.

INTERNATIONAL PROGRAMMES

The School offers a wide range of
programmes entirely taught in English:

e Full time programmes
e Executive Education
e Short programmes

A study abroad period at one of our
partner universities is required of all
students on all programmes.

In return, the School welcomes
international exchange or non-exchange
students, from all over the world. They
represent one third of the total student
population and contribute to a truly
cross-cultural melting pot.

RESEARCH WORLDWIDE

ESC Rennes School of Business faculty

is involved at international level in the
creation and dissemination of knowledge
in management. Professors work together
with faculty from all over the world

and participate in different colloquia.
The faculty at ESC Rennes School of
Business is particularly involved in

2 research centres:

® Responsible Business (sustainable
development, business ethics, diversity)

® Management of Technology and
Innovation (IT, biotechnology, etc).

Other research areas also include: HRM,
Cross-Cultural Management, Innovation
and Leadership, Marketing, Finance.

INTERNATIONAL ACCREDITATION

ESC Rennes is accredited by the French
Ministry of Higher Education and
Research.

The “Master Grande Ecole Programme”

is also EPAS certified by the European
Foundation for Management Development
(EFMD). The Master of Art in International
Business (MAIB) is accredited by the
British Open University. The School

is eligible for EQUIS and AACSB
accreditation.

AN INTERNATIONAL NETWORK

ESC Rennes School of Business has
developed relationships with universities
and business schools worldwide.

Today the School has more than

150 active partnership agreements with
some of the world’s top Business Schools.
This network facilitates student and
faculty exchange as well as cooperation
in research.

Cooperation may take different forms:
e Exchange of students

* Double degree agreements

e Joint programmes

e Co-teaching

® Research cooperation

e Exchange of faculty

A “GLOBAL SCHOOL"

ESC Rennes School of Business is also
entering a new phase of its strategic plan
as a Global School of Management with
the development of campuses abroad.
This involves the development of joint
programmes, co-teaching and research in
China, Brazil, Morocco, Russia, India and
Europe.

ACCREDITATIONS

The French Ministry of
Higher Education and Research

The European Foundation for
Management Development (EFMD)
EPAS LABEL

The British Open University

ESC Rennes School of Business is

a member of the European Foundation
for Management Development (EFMD)
and AACSB networks.
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Study in English while living in France

Combining an international education
and a practical in-company experience
is a strong asset in today’s market
place. It gives candidates a huge
competitive advantage but also greatly
contributes to students’ personal
development.

STUDYING ABROAD,
AN INVALUABLE EXPERIENCE

Studying abroad is an invaluable
experience and adds value to one’s
degree. Employers will look favourably
on an international experience because
it enhances students’ skills and
competences such as managing diversity,
communicating in different cultural
environments, developing self-awareness
and self-confidence, autonomy and
initiative.

Studying abroad is also an opportunity
to build a new network of friends and
contacts from all over the world, which is
a major asset in an increasingly inter-
dependent world.

International students are welcome to
ESC Rennes School of Business

® as exchange students through its
International University partners or

® as non-exchange students

They can be admitted

® on the Rennes or Rabat (Morocco)
campuses or

® on joint programmes taught at Partner
Universities in Brazil, China, India or
Russia.

PROGRAMMES

ESC Rennes School of Business offers a
wide range of programmes entirely taught
in English.

FULL TIME PROGRAMMES
International Bachelor Programme
in Management - IBPM

180 ECTS

A 3-year Bachelor programme which
enables students to develop key
managerial skills through active
experiential learning.

3 majors

Master Grande Ecole Programme

120 ECTS + 180 ECTS

A highly selective and innovative Master
programme. A 5-year programme (2+3)
specific to the French system of Higher
Education.

10 tracks and 15 majors based on the key
business functions

Master of Arts in International
Business - MAIB

90 ECTS

A unique master programme accredited
by the British Open University.

A wide offer of electives

Masters of Science - MSc

120 ECTS

Aims at extending and deepening
students’ knowledge and developing
their personal skills.18 months of study
including 6 months internship and
graduating project.

* 3 specialisation Masters in:
International Accounting
International Finance
International Marketing

® 4 conversion Masters in:

Global Business Management
International Business Negotiation
International Human Resource
Management Sports, Leisure and Tourism
Management

PhD

Our PhD Programme is run in
collaboration with the British Open
University. Each student has two
supervisors, one internal and one external
based in the UK.

EXECUTIVE EDUCATION

DBA

40 months

A research-and practice-based doctorate
programme.

Executive MBA

16 months

1 session per month

Several week-long sessions, including one
session abroad.

In-company training

GETTING MORE “HANDS-ON"
EXPERIENCE

ESC Rennes School of Business has a long
tradition of establishing strong links with
the business world. Multinationals and
SME’s and also the alumni are regularly
involved in the different programmes.
These links directly benefit the students
in providing a unique learning approach
and hands-on experience through case
studies, real company projects and
internships.

Managers and CEOs are also involved

in events such as the weekly business
conferences and the annual Recruitment
Forum, organised by the career and
internship office of ESC Rennes School
of Business which also provides students
with job offers and counselling.




FOR NON-EXCHANGE STUDENTS
YOU HAVE YOU CAN CHOOSE

1%t year IBPM
Baccalaureate A1l (International Bachelor
. Programme in Management)
or equivalent Rennes Campus (France)
Rabat Campus (Morocco)

3 year IBPM 1%t year PGE

Dip. H.E. in Management (International Bachelor (Master Grande Ecole Programme)
. Programme in Management) R C F
or equivalent Rennes Campus (France) ennes Campus (France)
Rabat Campus (Morocco) Rabat Campus (Morocco)

2" year PGE
Bachelor (Master Grande Ecole Programme) MSc MAIB

ival Rennes Campus (France) (Master of Sciences) (Master of Arts in International
or equivalent P 7 programmes Business)
Rabat Campus (Morocco)

Master PhD Programme

DBA (Doctorate in Business EMBA
3 or more years Administration) (Executive Master of Business

: : Rio (Brazil) - .
managerial working Beijing (China) é\gmlz;s'(c;?;ocr;))

experience Rennes (France) :
Moscow (Russia) Beijing (China)

FOR EXCHANGE STUDENTS
YOU ARE YOU CAN CHOOSE YOU CAN STAY YOU CAN EARN

31 year IBPM
Undergraduate (International Bachelor
Programme in Management)

1 semester ECTS credits
or one year or Double Degree*

3 year PGE (pGE 3) .
_) Master Grande Ecole Programme _) 1 semester ECTS credits
" " or one year or Double Degree
MSc” & MAIB

Postgraduate

* Subject to conditions.

SUMMER PROGRAMME

The Responsible Manager
6 ECTS

® a 2-week intensive programme

¢ end of June-beginning of July

e taught in English

® guest speakers and company visits




Campuses

RENNES, IDEAL STUDY ENVIRONMENT
IN THE WESTERN PART OF FRANCE

Studying at ESC Rennes School of Business is
a wonderful means to discover the richness of
French life, its culture and economy.

The French economy is based on strong

values: innovation and creativity, scientific

and technological excellence. It is the world’s

6 largest economy in terms of exports and the
3 largest economy in the world for international
investments.

ESC Rennes School of Business is located in
Rennes, the capital city of Brittany, 2 hours
from Paris by TGV fast train and 1 hour by plane
from London. It is regarded by the national
press as being one of the best places to live
among France’s largest cities (“LExpress”,

June 2010). With a population of 400 000,
including 60,000 students, Rennes offers the full
advantages of a large city while at the same time
being convivial in size. You will benefit from

a very attractive urban, sporting and cultural
environment: modern sports facilities, cinemas,
theatres, cultural centres, museums, libraries,
restaurants and pubs.

BRITTANY: A DYNAMIC REGION

With a population of 3 million, Brittany has succeeded in
developing a highly effective economy based on industry

and the service sector. The vibrancy displayed by its

160,000 businesses has resulted in the creation of numerous
centres of excellence, in fields such as the automobile,
agro-food, transport, logistics, telecommunications, new
technologies, tourism and services industries. The quality of life
offered by its towns and cities, countryside and coastal areas,
its cultural wealth and its historical heritage all play a major
part in this region’s growth and popularity.




RENNES CAMPUS,
A FIRST CLASS LEARNING
ENVIRONMENT

The modern campus offers students an
ideal study environment.

The building is open 24 hours a day,

6 days a week.

CAMPUS FACILITIES

Each student has Wifi internet access

to the business school’s intranet, the

media library website and e-learning

services.

The campus has:

® a multimedia resource centre,

* a language resource centre,

e a library,

® a production department with video
and camera systems,

® a cyber-space,

* two sports halls & gym,

e 3 students’ club,

® an onsite cafeteria,

® a trading room

THE LIBRARY

Open 6 days per week:

® 18 000 recent books on management,
55 % in English,

® 200 academic periodicals and
business magazines,

e the main international databases in
management,

* a range of electronic journals and
books in full-text format,

* a range of research publications,

® a range of company annual reports.

INTERNATIONAL SUPPORT

* The international student office
assists students and helps them
find accommodation and manage
administrative formalities.

® WellCome, the international student
welcome team, is one of the 20
student organisations. It welcomes
students to Rennes and helps them
integrate into the business school
and life in Rennes. Not only do
they collect you from the station or
airport, they also organise parties,
tourist trips (Mont St. Michel, Paris,
etc.) and sports events with French
students and mentors.

ESC 2R RENNES - RABAT

ESC 2R is the Business School at the
International University of Rabat.
This 20 hectare campus is home to
several teaching and research centres.
On this campus, ESC Rennes School
of Business runs its Master Grande
Ecole Programme and the IBPM -
International Bachelor Programme in
Management. These programmes are
taught along exactly the same lines
as those at the ESC Rennes School of
Business campus in Rennes.



Programme Portfolio \

~
FULL TIME
~ PROGRAMMES

LL TIME
GRAMMES

- Ph.D
IN COOPERATION WITH

‘ THE BRITISH OPEN UNIVERSITY

3 YEARS

Wit ® Fields of study
Marketing, Strategy and Management,
Human Resources Management, Operations
Management and Finance

* Research methods & seminars
~* Specialised subject courses
* Doctoral colloquium in the UK

e Presentation of papers
‘ at international conferences

g
. e Dissertation defence
qARS - -
. GRADUATE PROGRAMME
> (MASTER GRANDE :
! ECOLE PROGRAMME) " ens,
- o -5
3 YEARS - 180 ECTS
‘ . - ' © 15 Majors in the area of:
B - Finance & Operations
- ] - Marketing & Strategy
‘ ] - Management & Organisation
‘ . ® 1 or 2 semesters abroad
- ® Double degrees with 20 partners in
p the world
o ® Internship and final graduating project
"
3 YEARS r .
INTERNATIONAL BACHELOR #
PROGRAMME IN
MANAGEMENT - IBPM
F
3 YEARS - 120 ECTS
® 3 tracks:
2 YEARS - Sales & Marketing
- Finance and Banking
- Purchasing and Supply Chain
® 1 or 2 semesters abroad
® Experiential learning and internship "f -’
’ in company alternating with study

periods on Campus !

4 JGENERAL & 0

UNDERGRADUATE STUDIES

I f OR BACHEEFOR DEGREE &

HIGH SCHOOL,/ SECONDARY.EDUCATION-. — . f ’
- 4 4 o oIS




FULL TIME

PROGRAMMES

DOCTORATE IN BUSINESS
ADMINISTRATION (DBA)

40 MONTHS

® Seminars

® Applied Research thesis
® Part-time

INTERNATIONAL MSc

18 MONTHS - 120 ECTS

7 programmes in:

® Global Business Management

® International Accounting

® International Finance

® International Marketing

® International Business Negotiation
® International Human Resources

® Sports, Leisure & Tourism

A 2-week Winter session in Europe
Internship

MASTER OF ARTS IN

INTERNATIONAL BUSINESS |

(MAIB)

15 MONTHS - 90 ECTS

® Research oriented, accredited by the

British Open University
® A wide range of electives
A 2-week Winter session in Europe

® Brazil - China - Morocco -
Russia*

EXECUTIVE MBA

INTERNATIONAL PROGRAMME
16 MONTHS

® 3-day monthly sessions

® 2 week-long sessions, e-learning
® 1 week study trip

® Brazil, China, France,
Morocco, Russia*

BACHELOR DEGREE
B'SINESS OR NON-BUSINESS

: AL
EXPERIENCE

* Future development




“At ESC Rennes School of Business,

the international dimension is not just
an option. It is an integral part of every
programme, making the business school
unique among the top French business
schools. A key feature of ESC
School of Business is its com
to providing a range of specia
Masters’ programmes which p
graduates for significant and
business careers. Each progra
outlined in this brochure offt
opportunity to add new skil
portfolio, update your knowl
and advance in your chosen
Postgraduate study at ESC
School of Business opens in
doors to a wealth of new possibilities.
Our close partnership with the business
world ensures that our programmes are
practical and relevant: they meet, and
exceed, the expectations of existing and
future employers.”

Philippe Rivet

Director for Operations
and Programmes development




INTERNATIONAL MASTER PROGRAMMES

A key feature of ESC Rennes School of
Business is the wide range of specialist
Masters programmes, which prepare
graduates for rewarding international
business careers.

Postgraduate teaching at ESC Rennes
School of Business is focused upon
extending and deepening students’
knowledge and developing their personal
skills. The close relationship that ESC
Rennes School of Business has developed
with international companies ensures
that our programmes correspond to the
expectations of future employers.

Our masters programmes, specially
developed for students holding a
bachelors degree, are entirely taught

in English. Many of our students have a
first professional experience, but this is
not compulsory.

CREDITS

o MAIB*
SEMESTER 1 (5 modules)

MASTER OF ARTS IN
INTERNATIONAL BUSINESS
(MAIB)

The MAIB is a generalist master
programme which extends over

15 months. It is suitable for graduates
who have a bachelor degree in business
or management.

MASTER OF SCIENCE (MSc)
PROGRAMMES

ESC Rennes School of Business offers a
portfolio of MSc programmes, all of which
incorporate an internship and which have
a common programme structure extending
over a period of 18 months. They are of
two different kinds:

Specialisation Masters

These masters programmes are for those
graduates who have a bachelors degree
in business and management or a related
subject area.

MSc IN INTERNATIONAL ACCOUNTING

Conversion Masters

Conversion MScs provide master’s level
education in an area of management
which does not assume any prior exposure
to management and business education.
They are suitable therefore for graduates
of any discipline provided they have at
least a bachelor’s degree.

MSc IN GLOBAL BUSINESS MANAGEMENT

MSc IN INTERNATIONAL BUSINESS
NEGOTIATION

MSc IN INTERNATIONAL HUMAN RESOURCE
MANAGEMENT

MSc IN SPORTS, LEISURE AND TOURISM
MANAGEMENT

ACTIVITIES INCLUDED IN ALL
MASTER PROGRAMMES

MSc IN INTERNATIONAL FINANCE

MSc IN INTERNATIONAL MARKETING

SEMESTER 2 (5 modules) INCLUDING A WINTER SESSION ABROAD

GRADUATING PROJECT (5 modules)
TOTAL

e MSc programmes’

SEMESTER 1 (5 modules)

SEMESTER 2 (5 modules)

WINTER SESSION ABROAD (1 module)

FRENCH LANGUAGE FOR INTERNATIONAL STUDENTS

PREPARATION FOR GRADUATING PROJECT
PERFORMANCE ON THE INTERNSHIP
GRADUATING PROJECT

TOTAL

e Winter session (in another European
country)

e French language classes for
international students; foreign language
for French students.

e (Classes in the first semester, for all
students, devoted to the preparation for
the Graduating Project.

e Evaluation of personal skills, CV, job
interviews, job application letters, etc.

ECTS 30 credits
ECTS 30 credits
ECTS 30 credits
ECTS 90 credits

ECTS 30 credits
ECTS 30 credits
ECTS 6 credits
ECTS 3 credits
ECTS 6 credits
ECTS 20 credits
ECTS 25 credits
ECTS 120 credits

*These programmes are under review in 2010/2011 and there may be changes to the modules offered and the structure of the programmes.
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M.A. in International Business

The MA in International Business aims

to provide students holding

a first degree in Business Studies,

or a closely-related subject,

with a solid grounding in the principal
elements of doing business
internationally, notably the development
of an international strategy within

a multicultural context.

The programme is accredited by the Open
University Validation Service (OUVS).

PROGRAMME
FIRST SEMESTER

COMPULSORY MODULES

RESEARCH PROJECT I
Teaching hours: 30
ECTS credits: 6

INTERNATIONAL BUSINESS
Teaching hours: 30
ECTS credits: 6

ELECTIVE MODULES (choose 3)

Teaching hours: 90
ECTS credits: 18

¢ Comparative International Accounting

® Management Control

¢ Advanced Management Accounting &
Change

e Corporate Communication & Corporate
Governance

e Advanced Corporate Finance

e From Start-up to Listing

e International Talent Management

e International Consumer Behaviour

e Luxury Brand Management

e Luxury Retail and e-retail

e International Marketing Communication
& Advertising Strategies

® The Role of ICT in Advertising and
Communication

e Corporate Public Relations in an
International Context

e Purchasing

e International Sales Strategy and
Management

e International Organisational Behaviour

* Service Operations Management

® Management of Logistics

e Franchising Strategy and Business
Operations

e International Sourcing and Procurement
for the Retail Sector

PROGRAMME
SECOND SEMESTER

WINTER SESSION
COMPULSORY MODULES

RESEARCH PROJECT II
Teaching hours: 30
ECTS credits: 6

INTERNATIONAL

STRATEGIC MANAGEMENT

Teaching hours: 30
ECTS credits: 6

ELECTIVE MODULES (choose 3)

Teaching hours: 90
ECTS credits: 18

e External Auditing

e International Financial Reporting

e International Finance

e Financial Engineering and Trading

e Short-term and Long-term Financing

e Advanced Topics in Finance

® Human Resources in Services Operations

e International and EU Business Law

* Managing People for Competitive
Advantage

* Management of Change

e International Marketing Management

e Marketing Intelligence and Analysis

* Design and New Products

e Customer Relations Management

® Marketing Communication

e International Selling and Sales
Management

e International Negotiation

e Sales Forecasting and Business Trends

® ERP Enterprise Resource Planning

e Corporate Social Responsibility

PROGRAMME
THIRD SEMESTER

From June onwards, students work on
their end-of-studies dissertation, which
is based on research into an issue

in International Business, defined in
conjunction with their supervisor-tutor.

Dissertation: 30 ECTS credits
TOTAL = 90 ECTS CREDITS



MSc in Internationa

The MSc in International Accounting
(MSc IA) aims to educate graduate
students in a fast-growing area of
international business. It is a paradox
that companies have universally
practised some kind of financial
reporting but that there has been no
universal kind of that reporting. The
situation is changing, however: the
development of international financial
reporting standards (IFRS) and the
convergence of national rules to those
standards have meant that the dema
for graduates who have skills and
competencies in those standards and
in their consequences for cross-borde
businesses is increasing.




MSc in International Finance’

The importance of cross-border
financial flows and the process

of globalisation have a significant
influence on economic activity.

The range of players is wide:
commercial and investment banks,
insurance companies, supra-national
institutions, central banks and
corporations. One must be able to
distinguish between the different
activities of these players and
understand that international finance
has become a basis for financial
activities.

EXAMPLES OF EMPLOYMENT
OPENINGS

e Derivative product specialists
e Financial analysts
e Financial consultants

¢ Fund managers

e Insurance brokers

e Investment bankers

e Stock exchange brokers
® Traders

® Treasurers

A
* In collaboration with International Business School - IBS-Plekhanov

PROGRAMME
FIRST SEMESTER

COMPULSORY MODULES

PROGRAMME
SECOND SEMESTER

WINTER SESSION ABROAD

FINANCIAL ECONOMICS
Teaching hours: 30

ECTS credits: 6

CORPORATE GOVERNANCE &

CORPORATE COMMUNICATION
Teaching hours: 30

ECTS credits: 6
FROM START-UP TO STOCK

EXCHANGE LISTING
Teaching hours: 30
ECTS credits: 6

QUANTITATIVE FINANCE
Teaching hours: 30

ECTS credits: 6
INTERNATIONAL ORGANISATIONAL

BEHAVIOUR

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL STRATEGIC

MANAGEMENT OR CSR*

Teaching hours: 30
ECTS credits: 6

* CORPORATE SOCIAL RESPONSABILITY

COMPULSORY MODULES IN RENNES

ADVANCE CORPORATE FINANCE
Teaching hours: 30

ECTS credits: 6
FINANCIAL ENGINEERING

& TRADING
Teaching hours: 30

ECTS credits: 6
SHORT-TERM & LONG-TERM,

FINANCING

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL & EU BUSINESS LAW

Teaching hours: 30
ECTS credits: 6

ADVANCED FINANCIAL TOPICS

Teaching hours: 30
ECTS credits: 6

FRENCH LANGUAGE FOR

INTERNATIONAL STUDENTS
(FOREIGN LANGUAGE FOR FRENCH STUDENTS)
Teaching hours: 30

ECTS credits: 3

PREPARATION FOR GRADUATING

PROJECT

Teaching hours: 30
ECTS credits: 6

®

ASSESSMENT OF INTERNSHIP

PERFORMANCE
ECTS credits: 20

GRADUATING PROJECT
ECTS credits: 25

TOTAL = 120 ECTS CREDITS



MSc in International Marketing

The aim of the programme is to qualify
candidates for leading marketing
positions in international companies;
thus the programme provides them with
the knowledge and skills to market
products and services in the global
knowledge-based economy, and within
specific social, political and cultural
contexts. Upon graduation from the MSc
in International Marketing programme
(MSc IM), students will be able to:
perform market assessment through
quantitative marketing research
methods, gather market intelligence,
market identification, analysis and
selection, create detailed marketing
strategies and plans for specific
markets, manage the launch of new
products and services, set and measure
objectives for each marketing element,
implement and monitor the execution
of marketing plans.

EXAMPLES OF EMPLOYMENT
OPENINGS

Careers for graduates, in an
internationally focused organisation,
include:

¢ Senior marketing and sales
management

® Marketing research

® Marketing consultant

® Brand and product management

e Service management

® Marketing communication

PROGRAMME
FIRST SEMESTER

COMPULSORY MODULES

PROGRAMME
SECOND SEMESTER

WINTER SESSION ABROAD

MARKETING RESEARCH METHODS I
Teaching hours: 30

ECTS credits: 6

INTERNATIONAL CONSUMER

BEHAVIOUR
Teaching hours: 30

ECTS credits: 6
B TO B MARKETING & PURCHASING

FOR INSTITUTIONS & COMPANIES

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL DISTRIBUTION
Teaching hours: 30

ECTS credits: 6
CRISIS COMMUNICATION

MANAGEMENT

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL STRATEGIC

MANAGEMENT OR CSR*

Teaching hours: 30
ECTS credits: 6

* CORPORATE SOCIAL RESPONSABILITY

COMPULSORY MODULES IN RENNES

MARKETING RESEARCH METHODS II
Teaching hours: 30

ECTS credits: 6
MARKETING INTELLIGENCE

& ANALYSIS
Teaching hours: 30

ECTS credits: 6
INTERNATIONAL MARKETING

MANAGEMENT

Teaching hours: 30
ECTS credits: 6

MARKETING COMMUNICATION

Teaching hours: 30
ECTS credits: 6

PRICING STRATEGY & ANALYSIS
Teaching hours: 30
ECTS credits: 6

FRENCH LANGUAGE FOR

INTERNATIONAL STUDENTS
(FOREIGN LANGUAGE FOR FRENCH STUDENTS)
Teaching hours: 30

ECTS credits: 3

PREPARATION FOR GRADUATING

PROJECT

Teaching hours: 30
ECTS credits: 6

ASSESSMENT OF INTERNSHIP

PERFORMANCE
ECTS credits: 20

GRADUATING PROJECT
ECTS credits: 25

TOTAL = 120 ECTS CREDITS
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MSc tn Global Business Management

PROGRAMME
SECOND SEMESTER

The MSCy ess Man INTERNATIONAL
is geared tow Teaching hours: 30
a bachelor le ECTS credits: 6

professional
FINANCIAL TOOL BOX

L/L:ga:':ee’n‘; e Teaching hours: 30
g ECTS credits: 6

of economic ana [
in today’s globc ] ECONOMICS TER
environment. T is Ma: BUSINESS L
is to provide ovative  Teaching hours: SYSTEMS
edflcatwn t‘_’ ESi—_—e ECTS credits: 6 Teaching hours: 30
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entrepreneurs executives in

management ti a firm. #4 LOBAL RISK MA

. eac 0 aching hours: 30

A wide spectrum sses are taught ECTS ECTS credits: 6

il icultura ng. —
GLOBAL ORGANISATIO CRISIS MANAGEMENT

INTERNATIONAL

MANAGEMENT OR CSR

Teaching hours: 30
ECTS credits: 6

* CORPORATE SOCIAL RESPONSABILITY

STATISTICS

BEHAVIOU Teaching hours: 30
ing ho ’; 0 ECTS credits: 6
edits: 6 GLOBAL TRADE/SUPPLY CHAIN
MANAGEMENT

Teaching hours: 30
ECTS credits: 6

CORPORATE SOCIAL RESPONSIBILITY
Teaching hours: 30
ECTS cr edits: 6

FRENCH L PARATION FOR GRADUATING

RNAT,
ANGUA s: 30
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L
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MSc n International Business Negotiation

At the end of the MSc in International
Business Negotiation (MSc IBN)
programme, students will be able to:

® negotiate successfully with both
experienced and inexperienced
negotiators in an international
context,

® understand the international business
environment and its influence in the
process of negotiation,

e know how best to exploit their own
personality and interpersonal skills in
negotiation,

e develop existing skills and acquire new
ones,

e formulate and execute a personal
business plan.

EXAMPLES OF EMPLOYMENT
OPENINGS

e Import/export manager
® Purchasing manager

 Sales manager

® Marketing manager

e Market analyst

e Supply chain manager
¢ Public relations

PROGRAMME
FIRST SEMESTER

COMPULSORY MODULES

PROGRAMME
SECOND SEMESTER

WINTER SESSION ABROAD

FINANCIAL TOOL BOX
Teaching hours: 30

ECTS credits: 6
INTERPERSONAL

COMMUNICATION SKILLS

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL MARKETING
Teaching hours: 30
ECTS credits: 6

INTERNATIONAL NEGOTIATION

& PLANNING TECHNIQUES

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL SOURCING

& PROCUREMENT

Teaching hours: 30
ECTS credits: 6

SIMULATIONS 1
Teaching hours: 30

INTERNATIONAL STRATEGIC

MANAGEMENT OR CSR*

Teaching hours: 30
ECTS credits: 6

* CORPORATE SOCIAL RESPONSABILITY

COMPULSORY MODULES IN RENNES

INTERNATIONAL BUSINESS LAW

Teaching hours: 30
ECTS credits: 6

CRISIS MANAGEMENT
Teaching hours: 30

ECTS credits: 6
INTERNATIONAL NEGOTIATION

& MANAGEMENT OF NEGOTIATION

Teaching hours: 30
ECTS credits: 6

SALES TECHNIQUES

Teaching hours: 30
ECTS credits: 6

BUSINESS ENGLISH
Teaching hours: 20

INTERNATIONAL MANAGEMENT
& STRATEGY

Teaching hours: 30
ECTS credits: 6

SIMULATIONS 2
Teaching hours: 30

FRENCH LANGUAGE FOR

INTERNATIONAL STUDENTS
(FOREIGN LANGUAGE FOR FRENCH STUDENTS)
Teaching hours: 30

ECTS credits: 3

PREPARATION FOR GRADUATING

PROJECT

Teaching hours: 30
ECTS credits: 6

ASSESSMENT OF INTERNSHIP

PERFORMANCE
ECTS credits: 20

GRADUATING PROJECT
ECTS credits: 25

TOTAL = 120 ECTS CREDITS



MSc in International Human Resource

Management

At the end of the MSc International
Human Resource Management (MSc IHRM)
programme, students will be able to:
® make an immediate and effective
contribution to the Human Resource
function within the organisation by
attracting, retaining and developing
people needed for organisational success,
e assess how the wider business
environment impacts upon
the international organisation
and influences change within their
organisation,
e plan and review personal development,
e demonstrate competence in a wide range
of generic and specific professional skills,
e formulate and execute a personal
business plan.

EXAMPLES OF EMPLOYMENT
OPENINGS

® HR manager

e HR compensation/benefits manager

® HR recruitment manager

¢ HR training & development manager
® HR consultant

® Assistant HR manager

® Employee relations consultant

e Business manager training consultant

¢ HR global learning and development

manager

¢ HR staffing manager

® Global human resources manager

e Human capital consultant

® Training manager

e Leadership and organisational
development specialist

¢ Global recruitment manager

e Global talent manager

e | eadership management development
training specialist

PROGRAMME
FIRST SEMESTER

COMPULSORY MODULES

PROGRAMME
SECOND SEMESTER

WINTER SESSION ABROAD

FINANCIAL TOOL BOX
Teaching hours: 30

ECTS credits: 6
INTERNATIONAL HUMAN

RESOURCE MANAGEMENT I
Teaching hours: 30

ECTS credits: 6
INTERNATIONAL & COMPARATIVE

EMPLOYMENT LAW
Teaching hours: 30

ECTS credits: 6

INTERPERSONAL COMMUNICATION
& PERSONAL COACHING

Teaching hours: 30

ECTS credits: 6

GLOBAL ORGANISATIONAL

BEHAVIOUR

Teaching hours: 30
ECTS credits: 6

INTERNATIONAL STRATEGIC

MANAGEMENT OR CSR*
Teaching hours: 30

ECTS credits: 6
* CORPORATE SOCIAL RESPONSABILITY

COMPULSORY MODULES IN RENNES

INTERNATIONAL HUMAN RESOURCE

MANAGEMENT II

Teaching hours: 30
ECTS credits: 6

DEVELOPING TEAM LEADERSHIP
Teaching hours: 30

ECTS credits: 6
MANAGING PEOPLE FOR

COMPETITIVE ADVANTAGE
Teaching hours: 30

ECTS credits: 6

MANAGEMENT OF CHANGE
Teaching hours: 30

ECTS credits: 6

INTERNATIONAL MANAGEMENT

& STRATEGY

Teaching hours: 30
ECTS credits: 6

SIMULATIONS IHRM
Teaching hours: 30

FRENCH LANGUAGE FOR
INTERNATIONAL STUDENTS
(FOREIGN LANGUAGE FOR FRENCH STUDENTS)

Teaching hours: 30
ECTS credits: 6

PREPARATION FOR GRADUATING

PROJECT

Teaching hours: 30
ECTS credits: 6

ASSESSMENT OF INTERNSHIP

PERFORMANCE
ECTS credits: 20

GRADUATING PROJECT
ECTS credits: 25

TOTAL = 120 ECTS CREDITS



OGRAMME
IRST SEMES

f e Sports, Leisure CREA
, agement (MSc SLT) r _‘?'
s an interna igh-level specialised
study prog It provides manage &%
“administrators or decision-maker. 5
the tools they need to be ope ICATION P
in the sports, leisure and t
A sound knowledge o
usiness is require,
globalisation of a

and the speed a #“‘ ‘

occurring

/|

\A

_
Ukt

ELLING & PURCHASING IN SPORTS
\‘ 8 TOURISM INDUSTRY
MEDIA STUDIES FOR SPORTS &
LEISURE INDUSTRY:

PREPARATION FOR GRADUATING

PROJECT
Teaching 130
ECTS cr :6

credits: 3

ASSESSMENT OF INTERNSHIP

PERFORMANCE
ECTS credits: 20

GRADUATING PROJECT
ECTS credits: 25

TOTAL = 120 ECTS CREDITS






nt a
ced ¢
t due

S pres
ulty.
whic
to en
I mc
onsu
link between wha
what I now do for a li

, Market Research Manager




‘ MASTER GRANDE ECOLE PROGRAMME

The Master Grande Ecole Programme
prepares students for international
management positions by providing
them with the necessary skills in core
subjects such as finance, accounting,
human resources and marketing.

This 3-year master programme

in business management conveys

the school’s vision of how management
studies should be structured.

Studying on our international campus,
you will gradually play a key role in
managing your own learning, honing its
relevance in terms of your own personal
development objectives. You will
improve your theoretical knowledge
within our 20 students micro-enterprises
and our partner businesses and you

will gain multicultural experiences

by studying in our partner universities
present throughout all five continents
whilst guided and supported by our
international faculty.

EDUCATIONAL APPROACH

Courses are based on an educational
concept inspired by observations and
analyses of best practices in the teaching
of advanced level management studies. It
focuses on four different learning themes
that complement each other and interact
in order to build up learning synergies,
helping you to develop your career plans.

¢ Understanding of business
management concepts, methods and
tools: the area of general study lays the
groundwork for professional aspirations,

e Learning about cultural diversity:
you will be studying in a multi-cultural
environment and will benefit from at
least one educational period spent
abroad, designed to broaden your
understanding of different management
practices,

¢ Applying your knowledge: This is
your opportunity to road-test your
knowledge and ambitions within the
school’s micro-enterprises and on
business work placements, some of
which will be spent abroad,

¢ Developing personal potential: Through
lectures and workshops on inter-
personal relationship management, you
will develop your personal potential as
well as your group leadership ability in
order to manage and lead teams towards
innovation and entrepreneurship.

STRUCTURE OF COURSES

e The 1° year, equivalent to the last year
of a Bachelor degree, is mainly taught
in French (at least 30% of the courses
are taught in English) and will give you
all the key management concepts in the
business field.

e The 2" year, equivalent to the 1st year
of a Master degree, will give you the
opportunity to choose some subsidiary
options either in France or abroad in one
of our partner universities. Depending
on your electives, at least 70% of the
courses will be taught in English.

e For the 3™ year, equivalent to the last
year of a Master degree, you will have
to choose between 16 specialisation
tracks, all taught in English, on our
campus in Rennes or abroad according
to your career plan.

WORK PLACEMENT

We also place great emphasis on
professional experience, to make sure that
our students obtain the necessary skills
and knowledge to make a successful start
to their careers. The Master Grande Ecole
Programme includes up to 18 months of
internship experience for each student
throughout the programme.

¢ Placement at the end of the 1% year
(10 weeks): experience of a primarily
commercial, operational mission in a
particular activity sector

¢ Placement at the end of the
2" year (10 weeks): choice of a key
management function in a company

e In-company training: This optional
gap year is an opportunity to confirm or
change your choice of majors.

¢ Placement at the end of studies
“Global Assessment project GAP”
(16 weeks): Advanced management
placement used as the basis for your
research dissertation related to your
career aims.

CAREERS GUIDANCE

Step by step, we will help you to build
your career plan, to enable you to gain
increasing control over your options.

By the end of your studies, you will be
able to defend your dissertation in terms
of its relevance and realism, in front of
CEOs and managers.



Programme




JOIN US

e Fairs:
France and international

e Social networks:
facebook.
www.facebook.com/escrennes

twitter

www.twitter.com/escrennes

e Website:
www.esc-rennes.fr







INTERNATIONAL BACHELOR

PROGRAMME IN MANAGEMENT (IBPM)

The IBPM educational method is based
on the concept of enaction,a cognitive
approach that encourages “learning by
doing”; in other words, learning from
your experiences.

LEARNING THROUGH DISCOVERY
AND ACTION IN A CHANGING
WORLD

IBPM starts by teaching students to
adopt an “enactive” stance, which is then
formalised into learning loops.

Each loop begins with the introduction
of a new context (a business, the
international environment, etc.), followed
by theory-based contributions and
discussions with lecturers to consolidate
and appraise students’ observations.

It is in moving from one loop to the next
that students learn to learn.They learn
how to become enactive.

This progressive vision underpinning

the IBPM approach is fully consistent
with a business and management study
programme designed for future graduates.
In this ever-changing, globalised world,
the importance of lifelong learning across
all situations cannot be overestimated.
The enaction education method is
designed to give students a head start in
rising to this challenge.

TRAINING FIELD MANAGER

Field Managers have a solid grasp of
operational management tools and the
necessary managerial capabilities that
can be applied at ground level to create
effective and efficient sustainable value
for the company within the context of

a globalised and turbulent economy.

A general study course, IBPM prepares
students for all areas of business, with
final year options to specialise in Finance,
Marketing or Logistics.

As an IBPM student with 17 months’
hands-on business experience, you'll be in
a position to:

¢ build your managerial skill set in line
with your career plan.
Being in close contact with economic
players teaches you to react quickly,
precisely and appropriately to situations
that are often unforeseen, always
urgent and generally complex.

¢ become an accomplished
communicator and negotiator.
You are the business’ intermediary at
ground level, and will need to learn to
communicate and negotiate effectively
and autonomously.You must be able to
manage human and cultural diversity in
order to safeguard the local presence of
your business in years to come.

understand the managerial challenges
associated with responsible and
sustainable development. It is the
operational manager’s responsibility

to act in an ethical and responsible
manner in order to create longstanding
value for every one of the team'’s
stakeholders.

2 TEACHING DEPARTMENTS

PERSONAL AND PROFESSIONAL
DEVELOPMENT

The Centre for Personal and
Professional Development is your
constant companion during your
studies, guiding you throughout your
time as a student. It will help you to
define your professional objectives
and to choose courses consistent
with your career plan. This training is
consolidated by specific courses, group
and individual training sessions and
workshops.

TRAINING FOR A GLOBAL WORLD

The Centre for Globality Training
teaches students to manage
multinational teams across several
geographical zones, by developing
their understanding of themselves and
of other cultures:

® Knowing and understanding yourself
better means understanding
others better, and improving your
interpersonal skills and therefore
your group leadership ability.

® Knowledge of at least two, if not
three, foreign languages is vital
for those operating in today’s
international business environment.
These skills are acquired through
intensive language courses, total
immersion in a foreign country and a
3rd year of studies taught entirely in
English.As well as the most common
languages (English, Spanish and
German), IBPM also gives students
the opportunity to learn other
languages studied as a 2™ language
at secondary level: Italian, Russian
or Chinese.

An understanding of the intercultural
environment and geopolitics
completes the studies on cultural
diversity, with a series of specialist
courses.




IBPM, instruction

YEAR 1: YEAR 2 :

AN INITIAL BUSINESS co LIDATING AN VELOPI G AN INTE NAL

PLACEMENT DEVELOPING YOUR KNOWLEDGE OK AND FINALIS

YOU&R PLAN

60 ECTS credits » 58 ECTS ‘credits ' 2’{

Courses and workshops for the core Courses and workshops for the core 6 ECTM

curriculum curriculum . Compulsory courses

e Introduction to the business and its o IS and Field Operations Management (E) e Internat]dﬁal Human Resources (
environment (F) . Operatlons Management e Project Managemint (3]

e Principles of marketing (F/E)
® Principles of management and
accounting (F

F | . I*preneurship & Small Business
. Management (
o Strategi man Resources

. Manage Lf *
¢ International Business (F) * Busines Et%

¢ Quantitative techniques of
management (F)

¢ Information and communication ] L |
technologies (office automation and * Financial Operations (F)
NTIC) (F) * Geopolitics (F)

® Foundations titive Strategy (E)

Specialisation courses

® English and 2nd foreign language ® Cultural Diversity (E) L4 ' * 5 Finance track specialisations (
* Human relations management (F) * MFL1 (TOELC/TOEF - * 5 Sales and marketing develop \
® Sales and negotiation techniques (F) ® MF L Lev track specialisations
e Written and verbal communication (F)  Career Plan * 5 Logistics Spec.i‘S (E) i
® Personal development and career lan e Methodology for placement dissertation (in conjunction with ESLI - S,,S]:
o Placement supervision industrial logistics scholol) o]

F = courses in French, E = courses in English

¢ Final dissertation (E)
F = courses in French, F courses in Engh’ - .

3R0 YEAR BUSINESS \
SPECIALISATIONS 1
b = ¢ )
¢ Sales & marketing development track e Fina e Logistic & Supply Chain Management
Prepares students for roles such as Pre ents for roles such Prepares students for roles such sales,
business advisors, account managers, as deputy managers, management purchasing and supplies administration
market research coordinators, controllers, insurance and banking managers, back office operations

communicationcoordinators, representatives (private account managers, etc.
sales managers, area managers, managers, assistant asset management
merchandising managers, commercial advisors, etc.). _“ i

assistants, export area managers and
e-commerce project managers,etc.

32 33 ]




‘ PHD PROGRAMME

Research degrees are most appropriate
for people planning a career in
academia, research or consultancy.

The research culture at ESC Rennes
School of Business provides a structured,
supportive and friendly environment
which allows you to complete your
thesis within three years.

PROGRAMME OVERVIEW

We take some time and care in selection
to ensure a synergy between your
research goals and the resources available
within the school. Once selected however,
you can be assured that achieving your
research goals will become our priority.
The flexible delivery mode which includes
structured in-class and online courses,
combined with research seminars allows
you to join the programme at any time.

FIELDS OF STUDY:
Although we have candidates studying

topics from the main themes within ESC Rennes offers the research degree
business management such as Marketing, of doctor of Philosophy (PhD) as an
Strategy and Management, Human Affiliated Research Centre of the Open
Resources Management, Operations University Research School. The Open
Management and Finance, the school University is accredited by EQUIS and
focuses research activities within two AACSB.

centres - Technology and Innovation

Management and Responsible Business. -l Degree accredited by the Open
Priority selection is given to students University (UK)
wishing to study in these areas.

We expect students to complete their PhD in three years

SPECIALIZATION STUDIES

THESIS

Preparation for Graduating
Project QM515E

Data collection and thesis writing

Marketing Research
Methods IT QM508E

Research seminars

Specialized subject courses

Doctoral colloquium in UK

A

1 year

()
(8]
5 5
2 5
= Research seminars a
)
=
a S
i)
a =
o 5
i —
(7]
L (7]
or=
Presentation of paper at international Q
conference
2 years




STRATEGY AND MARKETING

Faculty

CAROLE A.D. BONANNI
¥ % mALIAN

Doctorat
Paris XIII,
o France

FRANCOIS LEPINEUX
FRENCH
Doctorat (PhD),
Conservatoire National
des Arts & Métiers,
Paris, France

BRITISH

Doctorat (PhD),

De Montfort University,
USA

AMERICAN & FRENCH
~ Doctorat (PhD),
J Yale University,
USA

GLYN ATWAL

BRITISH
Doctorat,

Hamburg University,
Germany

IRENA DESCUBES

CZECH

MBA

Open University, UK
Doctorat (in progress)

FRANCOIS ECOTO

FRENCH
3 Doctorats
Lyon 2 et 3, France

F
JULIET ARMAND

ENGLISH

Master, Cranfield School

of Management, UK

Doctorat (in progress)
LAURENCE FORT-RIOCHE

FRENCH

Doctorat (PhD),

Open University,
UK

PETER HULTEN

P SWEDISH
Doctorat (PhD),
Umea University,
Sweden

BRITISH
Doctorat (PhD),
Keel University,
UK

i

FRENCH

Doctorate in Business
Administration,

GEM Grenoble, France

ROD MC COLL

AUSTRALIAN

D.PHIL

RMIT University
Melbourne, Australia

ROZENN PERRIGOT

FRENCH
Doctorat,

University Rennes 1,
France

SERGE OREAL
B

FRENCH
Doctorat (PhD),
North-western
University, USA

INA FREEMAN

CANADIAN

PhD

Birmingham University,
UK

CANADIAN & FRENCH
Doctorat (PhD),

HEC Montréal,
Canada

IRISH

MBA

Open University, UK
Doctorat (in progress)

FINANCE AND OPERATIONS |

PETYA PUNCHEVA

BULGARIAN

Doctorat

Griffith Business School,
Brisbane, Australia

ELEN RIOT

FRENCH
Doctorat
HEC Paris,
France

FRANCO & HONG KONG
Doctorat (PhD)
Open University, UK

ALEX HAINAUT

FRENCH

MBA

Open University, UK
Doctorat (in progress)

FRENCH

Doctorat
Univeristy Poitiers,
France

THIERRY VERSTRAETE
= Ll FRANCH & BELGIAN
Doctorat Curapp -
E Sciences Politiques
%1 University Amiens,
A France
DIRK SCHNECKENBERG

GERMAN

Doctorat (PhD),
University of Duisburg-
Essen, Germany

DANISH

Doctorate in Business
Administration
University of
Gothenburg, Sweden

CHINES
Doctorate in Business
Administration
University of Jiao Tong,
Shangai

MOUNIR KEHAL

ALGERIAN
PhD
| Surrey University,
g UK
KH_ALID ELBADRAOUI

MOROCCAN
Doctorat,
Rennes 1 University

IGR-IAE, France

AHMED ATIL

ALGERIAN

Doctorat,

University of Rennes 1,
France

ALAN ROBERTS

BRITISH
Master of Arts,

Trinity College,
Cambridge, UK

FRENCH & BRITISH
Doctorat
ICN Nancy, France

DOUGLAS BRYSON

CANADIAN

MBA, University New
Brunswich, Canada
Doctorat (in progress)

ALEXANDER NIESS

GERMAN
Doctorat,
HEC Paris,
France

MARK GREGORY

BRITISH

MSc., Kingston
University, UK PhD
(in progress)

MICHAEL OLIVER

BRITISH
Doctorat (PhD),
Manchester

Metropolitain
University, UK

MANAGEMENT |
AND ORGANISATION

MOHAMMED AOUICHAT

ALGERIAN
Doctorat,

INSA Rennes,
France

RENAUD MACGILCHRIST

' BRITISH

Doctorat
La Sorbonne,
Paris, France
OLIVIER APTEL
FRENCH
Doctorat, Aix-Marseille
University,
France

TAOUFIK BOURAOUI

& y TUNISIAN
| |
I i

Doctorat University of

Paris Ouest Nanterre

La Défense, France
TESS TAUBLER

FRENCH & POLISH

Master New York Stock

Exchange Seriz 7,

USA

VALERIE LE GRAET

FRENCH
MBA,
Open University,

& 116

EMMANUEL DE LA BURGADE

FRENCH
MBA, Ottawa University,
Canada

Doctorat

DAMIR TOKIC

CROATIAN

Doctorat (PhD),
Houston University
Downtown, USA

NOUREDDINE MOUADDIB

MOROCCAN
Doctorat, Henri
Poincaré University
Nancy, France

MOHAMMED DERRABI

MOROCCAN

PhD, Louvain Catholic
University,

Belgium

HAMID MAZLOOMI

IRANIAN
PhD, INPL et SKEMA,
France

TOM MCNAMARRA

AMERICAN

PhD,

Open University,
| s

SIMON GAO

BRITISH

PhD,

Rotterdam University,
Holland

TUNISIAN
Doctorat,

Paris X University,
France

FRENCH & SENEGALESE
Doctorat,

HEC Paris,

France

ITALIAN

Doctorat

Monash University,
Australia

BRITISH

Doctorat (PhD),
Leeds University,
UK

JENS B.LUMRODT

GERMAN
DEA, Haute Bretagne

University, France,
Doctorat (in progress)

CENTRE FOR PERSONAL
AND PROFESSIONAL
DEVELOPMENT

CENTRE FOR |

GLOBALITY TRAINING

LILY MING LI

CHINESE
Doctorat (PhD), Smurfit

Business School,
University College
Dublin, Ireland

GERMAN

Doctorat International

Graduate School Zittau,
' ; Germany

FRENCH

Doctorat ,

Toulouse 1 University,
France

BRITISH

Doctorat (PhD),
Sheffield University,
UK

YANN DUZERT

FRENCH

Doctorat (PhD),
Ecole Normale
Supérieure, France

ASHA MOORE-MANGIN

BRITISH

MBA,

Open University,
UK

DAVID WEIR

BRITISH

Master of Arts,
Oxford University,
UK

DON MINDAY

FRENCH & AMERICAN
MBA, University of
South Carolina,

FRANCOIS-MARIE FERRE

Master Recherche,
Haute Bretagne
University, France

LAURENCE LAMBERT

FRENCH

Master Recherche,
Rennes 1 University -
IGR, France

MICHEL DELORME

Vg W cAnaDIAN

e ~ Doctorat, Robert
Schuman University
Strasbourg, France

MARIE-LAURE CAMPEN

FRENCH

Master Recherche,
Rennes 1 University -
IGR, France

STEPHANE GALLAUD

o FRENCH

Master Ingénieur,
Hautes Etudes
Industrielles (HEI)
Lille, France

"N

il '

AMANDA BAILEY

BRITISH

BA, University of
Sheffield,

UK

BIRGIT LUTZENBERGER

e GERMAN
Licence, Du Maine
University,
France




MSc in International Finance

What makes ESC Rennes
School of Business special?
Is it its faculty, teaching
method and ambiance?

Is it its professional
teachers with enriched

real world exposure? Is it
their customized focus and
attention to the students?
It makes them more than
just teachers: they are
actually mentors who guide
and support students to
achieve their career goals.
In addition to that, my
ultimate aim is to do a PhD
in Finance and I believe
that MSc in International
Finance (MSc IF) will
enable me to acquire
specialised and focused
knowledge with professional
acumen to achieve these
objectives.

MSc in International Human
Resources Management

I chose the MSc IHRM because
you study peoples” behaviour,
leadership, motivation,
managing conflicts and
diversities, managing
changes. ESC Rennes’
professors are able to open
your eyes to a new perception
of the world. Moreover, we
can feel the French education
system in our daily lives

at the ESC Rennes School

of Business, in which the
teacher pushes the students
to achieve a high level in
education and performance.

Master Grande Ecole Programme

Nowadays students are given more

and more chances to go abroad for
exchange; it's a real opportunity

for our future job. During this year
abroad I have enlarged my vision

of culture, study research and ’
study methods.




ESC Rennes has a very advantageous
location, at the very heart of

what is known as ICT Silicon

Valley of France. The school’s

MSc in Global Business Management

As a Master student at ESC Rennes
School of Business, I experienced
a truly multinational environment
due to the great variety of
nationalities present, both in terms
of the students and the faculty.
Although the courses were taught
in English, which was a must for
me, I had the opportunity to enjoy
the French culture and language.
Now I manage market research
studies in a European consulting

firm...
it’s greatly satisfying to see

I learned and what I now do

the link between MSc IF what ’

business connections make it for a living.
possible to relate a PhD research

to real business problems.

I find the ESC Rennes School of

Business a great place to start

an academic or consultancy career,

especially in the area of IT and ,

telecommunications.

MSc in Sports, Leisure and Tourism Management

I negotiate the contracts of the artists,

I also look for sponsors and organise
fund raising. I am in daily contact with
our audience often composed of VIPs in
Washington. My job requires diplomatic
skills that I have improved at ESC Rennes
School of Business by working with people
from different cultures. The MSc gave me
all the tools that I need for my job.




General Information - Admission Requirements

REGISTRATION

Fill in the application form - either available by
email internationaladmissions@esc-rennes.fr

or on the website www.esc-rennes.fr - and submit
the application before the deadline to the
admissions office.

INTERVIEW

Eligible candidates will be contacted for a face
to face interview. International candidates may
have a telephone interview.

ADMISSIONS

Candidates will be informed of the admissions
committee’s decision within 2 weeks of their
interview.

SCHOLARSHIPS

ESC Rennes School of Business offers scholarships
depending on the academic performance.

VISA FOR NON-EUROPEAN STUDENTS

Please contact your local French Embassy or
Campus France in your country to obtain a visa
application to arrange your stay in France as
soon as you are admitted.

ACCOMMODATION

The international student office of the school
provides students with a database of
accommodation offers and help them find a
suitable accommodation in or near to Rennes.

RESIDENT PERMIT

The international office of ESC Rennes School of
Business help students obtain a resident permit.

CONTACT

For more detailed information about applications,
enrolment procedures, accommodation,
scholarships and admissions:

Tel.: + 33 (0)2 99 54 48 40
email: internationaladmissions@esc-rennes.fr

ADMISSION REQUIREMENTS
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LANGUAGE OF
INSTRUCTION

TUITION FEES

PhD

e Master degree
or equivalent in
Business studies
or related topics

e English proficiency
TOEFL > Paper-Based:
650

or TOEIC > 850

or IELTS > 7.0

¢ Bachelor
or equivalent

e English proficiency:

TOEFL > Paper-based:
550 or Computer-
based: 213

or Internet-based: 80
or TOEIC > 750
or IELTS > 6,5

or native language:
English

MASTER OF
SCIENCE MASTER OF ARTS

¢ Bachelor
or equivalent

e English proficiency:
TOEFL > Paper-based:

550 or Computer-
based: 213

or Internet-based: 80
or TOEIC > 750
or IELTS > 6,5

or native language:
English

e Specialization
studies:
September 2011
to August 2012

¢ Thesis:

September 2012
to August 2014

e Modules:
September 2011
to May 2012

e Internship:
June 2012 to
November 2012

¢ Graduating project:

up to December
2012

e Oral defence:
up to February 2013

e Modules:
September 2011
to May 2012

¢ Research
Dissertation:
up to November
2012

English

English

English

3000 € /year

11900 € /18 months

11900 € /15 months




¢ Dip. H.E. or equivalent

e English proficiency:
TOEFL > 75 IBT

or TOEIC > 700

or IELTS > 6,0

or native language: English

¢ French proficiency:
DELF > B2

or DALF > C1

or TCF TEF

or native language: French

® GMAT > 450
or TAGE/MAGE > 250

e Bachelor or equivalent

e English proficiency:
TOEFL > 80 IBT

or TOEIC > 750

or IELTS > 6,5

or native language: English

¢ French proficiency:
DELF > B1

or TCF TEF

or native language: French

® GMAT > 550
or TAGE/MAGE > 300

e Baccalaureate, A1
orequivalent

e English proficiency:
TOEFL > 49/50 IBT

or TOEIC > 405

or IELTS > 3,5

or native language: English

e French proficiency:
DELF > B2

or DALF > C1

or TCF TEF

or native language: French

¢ Dip. H.E. in Management
or equivalent (120 ECTS
credits)

e English proficiency:
TOEFL > 80 IBT

or TOEIC > 750

or IELTS > 6,5

or native language: English

® Modules:
September 2011 to May 2014

e Internship:
2 10 week periods in 2012
and 2013

¢ Global Assessment Project:
Up to December 2014

® Modules:
September 2011 to May 2013

e Internship:
10 week period in 2012

¢ Global Assessment Project:
Up to December 2013

e Modules:
September 2011 to May 2014

e Internship:
10 months of internship
during the 3 year programme

e Modules:
September 2011 to May 2012

e Internship:
8 weeks from June 2012
to August 2012

French and English (15t and 2" year),
English (3" year)

French and English (1% and 2™ year),
English (3" year)

8100 € / year

5850 € / year




ESC RENNES SCHOOL OF BUSINESS
2, RUE ROBERT D’ARBRISSEL

(S 76522

35065 RENNES CEDEX

FRANCE

Tel.: +33 (0)2 99 54 63 63
Fax: +33 (0)2 99 33 08 24

email: esc@esc-rennes.fr

www.esc-rennes.fr
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